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Achieving Unity Through Contrasts: Covering Music
for the Masses by Depeche Mode
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Music as an art form based on sound and silence is recorded as actual sounds since the second half of the 19th
century and developed in time according to the technical improvements. Covers both protecting and labeling recording
mediums are graphic design spaces to organize. The pre-production design of two dimensional printed surfaces
called the graphic design. Like every design field graphic design has its own elements and principles as guides. The
aim of this paper is to analyze contrasts concluded in unity on the covers of the Depeche Mode’s album Music for
the Masses. Depeche Mode is a synth-pop, new wave, electronic and dance rock and alternative rock band
established in 1980 and still active. Depeche Mode has 31 times nominated and 10 times won the highly prestigious
worldwide prizes during those years, it is the most popular electronic band the world has ever known and in the list
of the 50 bands that changed the world. The front cover of the album is a booklet with 6 pages/12 faces designed
and a back side combined. This paper has 12 faces of the booklet and the backside analyzed according to the six

main principles of graphic design and finds out that unity is achieved through contrasting elements.
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Introduction

Music as an art form based on sound and silence is recorded as actual sounds since the second half of the
19th century and developed in time according to the technical improvements (Frith, 2004, p. 8). Covers both
protecting and labeling recording mediums are also graphic design spaces to organize. The pre-production design
of two dimensional printed surfaces called the graphic design, under the concept of design, which is the decision
making process of a product before production (Raizman, 2003, p. 375). Like every design field graphic design
has its own elements and principles as guides. While line, shape, color, texture, value, and space are the six main
graphic design elements, unity/harmony, balance, hierarchy, scale/proportion, dominance/emphasis, and
similarity/contrast are the six main graphic design principles (Pipes, 2003, p. 13; Resnick, 2003, pp. 23-25).

Depeche Mode is a synth-pop, new wave, electronic, dance rock and alternative rock band established in
1980 and still active. Depeche Mode has 31 times nominated and 10 times won the highly prestigious worldwide
prizes. It is the most popular electronic band the world has ever known and it is in the list of the 50 bands that
changed the world. The aim of this paper is to analyze contrasts concluded in unity on the cover of the Depeche
Mode’s album Music for the Masses (Moskowitz, 2015, p. 210).
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Unity as a Graphic Design Principle: Achieving Unity Through Contrast

Having visual or verbal messages to convey is another dimension of graphic design. Like many graphic
design products, from an album cover it is expecting to reflect an audio expression visually. For a successful
visualization some graphic design principles should have been considered by the graphic designers. The
graphic design principles are used in order to organize visuals and typography—the art, design and technique of
writing—after the design process has finished the final should be a whole, which is unite and harmonious: This
means that the design at the end should be something different from the gathered elements, a graphic design
product whose elements behave harmoniously in order to make it an album cover, etc. Harmony is a feature
created by the design attitudes, how the elements organized as appearances and their interrelations. Every
element of a graphic design product both visual and verbal has a unique shape, size, color, texture, tone, and
location. The amounts of these ingredients determine the amount of harmony, so at the end unity. These
concepts can be better understood by analysis of a sample (Golombisky & Hagen, 2013, p. 55;
George-Palilonis, 2006, p. 178).

The Analysis of the Music for the Masses Album Cover

Music for the Masses is Depeche Mode’s sixth studio album which was released on 28 September 1987 by
Mute Records. As a musical genre it is labeled as electronic, post-punk, and synth-pop. While electronic music is
defined as music made by electronic musical instruments and technology (T. B. Holmes & T. Holmes, 2002, p.
6), synth-pop also known as electro- or techno-pop used synthesizer as a dominant instrument (Kosmicki, 2009, p.
236). Synthesizer generates electric signals that are converted to sound through instrument amplifiers and
loudspeakers or headphones (T. B. Holmes & T. Holmes, 2002, p. 207). On the other hand, post-punk is the
heterogeneous type of rock music that emerged after the punk movement of the 1970s. Simply punk or punk rock
is a rock music developed during 1974-1976 as a rejection to the mainstream rock. Punk music is typical with its
short or fast-paced songs, with hard-edge melodies and singing styles, stripped down instrumentation, and often
political, and has anti-establishment lyrics which are standing in opposition to the conventional social, political,
and economic principles of the society(Wikipedians, 2010, pp. 55-57).

In between many, album covers are one of the graphic design products because they are two dimensional
printouts, which consists of typographic elements like letters, numbers, words, texts, and visuals like
illustrations and photographs (Stoltze, 2008, p. 18). These packages both protect and visualize musical
expression. The genre of music and the expression of the musician show itself on these covers by using
visuals and typographic combinations which are the main elements of graphic design. In order to access the
data easily there is an organization. There is a booklet in front of the package with pictures, lyrics,
additional info, the names of the performer and the album. At the back of the package there is a list of the
songs with duration and other details like recording or production company name, logo, barcode, etc. In this
paper the front cover, 12 faces of the front booklet, printed on the CD and the back of the cover analyzed
according to the six main principles of graphic design and found out that unity is achieved through contrasting

elements.

Music for the Masses

The front cover of the album is a booklet with six pages, 12 faces designed according to the characteristics of
the whole. As size and proportions it is a square with 12 centimeters to 12 centimeters as equal as height and
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width. Equality is something balanced and that’s why it is calm and stress-free. Human lives in a world of balance
in order not to fall, things should be balanced, or be vertical or horizontal, or should be attached to something.
Because human used to live under this rule he or she feels stressed when encountering imbalanced things. The
proportion of the cover of the album has no connection with this rule it is because of the shape of the recorded
medium, the CD. CD produced as perfect circle whose diameter is 12 centimeters (Hepworth-Sawyer & Golding,
2010, p. 249). Functionality is a major characteristic which should be considered in the world of design in

general.

[#]

MUSIC FOR THE MASSES

DEPECHE MODE

Figure 1. Cover of the front booklet. Source: Author’s collection.

This calm equality of the square broke into pieces by putting a landscape formatted photograph, whose
proportions contrasted into a level that keeps it still a rectangle with a visible photography in it. A flattened
rectangle like a prison window in a cream surface makes a proportional contrast with the main square and
positioned on the golden section horizontally, which is a little below the center of the cover. Golden ratio, also
golden mean or section is a ratio derived from the nature which isn’t equal—dull, but accepted as the most
aesthetic. While calculating the ratio on a rectangle, the four golden sections, two vertical, two horizontal, and
four infinity points can be found (Olsen, 2006, pp. 1-9).

The photograph shows an unusual trinity: three red megaphones in front of a sunset over a black land. While
the proportion of the land and sky is contrasting as they can, the shady land balanced the bluish sky with its
position and black tone. The metal pole with red megaphones on it is contrasting as a vertical with the
horizontality of the whole sky scene. The sun shine coming from the left balanced with the two red megaphones
on right. The general darker tones of the photograph are contrasting with the surrounding cream background.
Textures of the cream background are also contrasting with the perfect smoothness of the photography.

After all of these over contrasting situations the middle positioning of the pole calmed down the scene but
still contrasted as a vertical movement above all the horizontals. This centralization is supported by the alignment
of all the typographic elements: the name of the band, the album and the special logo made for this recording: two
initials of Depeche Mode, the band and a red negative megaphone stylization. The logo, with its squared entity is
placed on top in order to balance the heaviness of the photography downwards. The name of the band and the
album positioned on the golden section above the center and grouped as a whole.

In order not to dominate the colors of the photography and be harmonious as a color scheme, which every

design product should have, the names of the band and the album are very dark grey on a cream surface. Cream
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and grey are low saturated neutrals. The name of the band is bigger in size. Because during those years the band
was very famous and the name of the band should be seen and read at first sight. A modern, sans serif font is used
to create a contemporary and clean look on grained background. Grouping all the typographic elements prevents
a chaos on the surface. The photography and the name of the band are sharing the leading role in the hierarchy

among the elements.

LITTLE 15

Litrle 15
You halp her forget
The world cutside
You're nat part af it yet
And it you could drive
You could drive her away
To e happier ploce

To o happier doy Lirtle 15

- That exists in your mind Why does she hove 1o defend

And in your smile Her feelings inside

She could eveape there Why pretend

Justtora while She's not hod o Iife

Little 15 Alite of near misses

Mow all thot she wants

Little 15 Is3 little wishes

m Why toke the smooth with the rough She wants 10 sea with your eyes

She wants to smile with your smile

She wants a nice surprise

Every once ina while

Litthe 15

When things ren s

1t's already more than enow:

15 nat y:
Wath the rest

rogue
@ wor
— - And 11 lit He intrigu

Do you understond

Do you know what she means

As time goes by

And when you've 1een what she's seen

You will
Little 15

T - -

All songs writtenby M.L. Gore & published by

Grabbing Honds / Sonet []

Figure 2. Inside of the booklet 1-2. Source: Author’s collection.

The front cover should be designed according to two different eye sight distances; one for shelves in
between many others, one when the CD is in both hands, which is the reading distance maximum 30 centimeters.
The pages within the booklet with lyrics and other verbal messages have only one eye sight distance which is only
for reading. Because of this the photography and the size of the typographic elements can be small as they can be
seen or read.

Because of the equal amount of white background, the two pages together are perceived as one wide
rectangle in landscape format. On left four different variations of the same theme are seen one above the
other with the logo in the middle. All four are same as size, have real life color scheme except the red
megaphones and proportioned like the one used on the cover. White background calms chaos and leads the
attention to the photography. On every photograph metal pole is seen with the megaphones on it within a different
environment like natural rocks or mountains, a stone bridge on a river, or in front of stone looking cooling towers.
On every photograph the size, positioning, location, and direction of the megaphones differ according to the
composition.

On the right only typographic elements are organized as verses in a way lyrics are generally written but
this time from right aligned. Placing the photography on one side and typography on the other creates a
contrast between the two pages balanced with the blackness of the typography, the logo, and a black thin line
under them.
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NEVERLET MEDOWN AGAIN
I'm taking a ride

Withmy best friend

I hope he never lets me down again
He knows where he's taking me
Taking me where | want 1o be

V'm taking o ride

With my best friend

We'reHlying high

We're watching the world pass us by
Never want to come down

Never wont to put my feot bock down
On the ground

I'm taking o ride
With my best friend

I hope he never lets me down ogain

Promises me I'm as sate as houses

Aslong as | remember who's wearing the trousers
I hape he never lets me dawn again

Hever lot me down

Soe the stars, they're shining bright
Everything’s olright fonight

lvl‘i

THE THINGS YOU SAID

| heard it from my friends
About the things you said

I heard it from my friends
About the things you said

But they know me better than that
They know me better than that
They know my weaknesses

| mever tried to hide them

They know my weaknesses
Inever denied them

I heard it from my friends
About the things you said

I heard it from my friends
About the things you said

How con a view become so twisted
How con o view become 3o twisted
They know my weaknesses

| never tried to hide them

They know my weaknesses

You tried them

1get socarried away
You brought me down to earth
1thought we had something precious
Now | know what it's worth

I heord it from my friends
About the things you said
| heord it from my friends
About the things you said

I've never felt so disappointed

Never felt so disappointed
They know my weaknesses

| never tried to hide them
They know my weaknesses
Thought thet you liked them

They know me better than that

SACRED

Sacred
Hely

To put it in words

To write it down

That is walking on hallowed ground
But it's my duty

V'mamissionary

Sohere is my confession
It's enobsessian
V'm a firm believer

And a warm receiver

And I've made my decisian
This is religion

There's no doubt

I'm one of the devout
Trying to sell the story

Of love's eternal glory

Spreading the news around the world
Taking the word to boys ond girls
V'm  firm believer

And @ warm receiver

And | will go down on my knees
When | see beauty

There's no doubt

I'm one of the devout

Trying to sell the story

Of love's eternal glory

Sacred

To write it down
That is walking on hallowed ground

TOHAVE AND TO HOLD

Ineed tobe cleansed

1t's ime to moke amends
Forallof the fun

The damage is done
And | feel diseased
V'mdown on my knees
And | need forgiveness

e

Someane to beor witness
To the goodness within
Beacath the sin
Although | may Hirt
Withall kinds of dirt

To the point of disease
How | want release

From all this decay

Toke it away

And somewhere

There's someone who cares
With o heart of gold

To have and ta hold

FWANT YOU NOW

| wont you now

Tomorrow won't do
There's ayearning inside
And it's showing thiough
Reoch out your honds
And accept my lave

We've waited for too long
Enaugh is enough

| wont you now

My heort is aching
My body is burning

My honds are shoking
My head i turning

You understond

11’5 30 easy ta choose
We've go fime fo kill
We've got nothing 1o lase
I want you now

And | don't mean to sound
Like one of the bays

That's nat whot I'm trying to do
I don’t want ta be

Like one of the boys

1 just what you now

Becouse I've got alove
A love that won't wait

A love that is growing

And it's gething late

Do you know whot it means
Tobe latt this way

When everyone's gane
And the feclings they stay
I want you now

BEHIND THE WHEEL

My little girl
Drive anywhere

Do what you wont
Idon’t care

Tonight

1'm in the hands of fate
Ihand myselt
Overona plate

Now

Oh little girl

There are times when | feel
I'drother not be

The one behand the wheel
Come

Pull my strings

Watch me move

1do anything

Please

Sweet
Tprefer

You behind the wheel
And me the possenger
Drive

I'myours to keep

Do what you want

I'm going cheap
Tonight

e girl

You're behind the wheel tonight

Figure 3. Middle of the booklet 2-3. Source: Author’s collection.

Only typographic elements organized as verses placed with same logo on both corners down and a black
thin line under them. All six songs’ lyrics are typed in black as same sizes with uppercase names of the songs
over them. While every six lyrics are aligned on top, the three on left are aligned vertically on right, the other
three on right aligned vertically on left. The changing empty spaces under the verses are contrasting and
balanced with the two logos. Like the only thing which is red on every photograph, the megaphones are the
only thing which is red in the logos and the logos only.

STRANGELOVE

There'll be times

When my crimes

Will seem almost unforgivable

I givein to sin

Because you have to make this life liveable
Butwhen you think I've had enough

NOTHING

Sitting target
Sitting waiting

DEPECHE MODE ore

From your sea of love Anticipating Andrew Fletcher
I'll take more thon another riverfull Hothing MortinGore
And I'll make it all worthwhile Nothing Alon Wilder
I'llmake your heart smile Igivein Dovid Gahan
Again and again Life
Strangelove . lgivein 15 full of surprises RECORDED ot Studio Guilliame Tell, Paris
Strange highs and strange lows Will you give it tome Itadwertises and Konk, London
Strangelove o Jgivein Nothing MIXED at PUK Studios, Denmark
That's how my love goes n wy‘-' again Nothing PRODUCED by Depeche Mode ' David Bascombe
trangelove givein ENGINEERED by David Bascombe
Wil you give it to me What am | trying to do ADDITIONAL PRODUCTION and HELP Daniel Miller
Will you take the pain Igivein What am | trying to say DESIGN and PHOTOGRAPHY Martyn Atkins,
Iwill give to you Again and again V'm ot trying to tell you anything David Jones and Mark Higenbottam t T&CP Assac
Again and again : Igivein Youdidn't know THANKS to Dave (stitch that) Powell, Henrik Nilsson
And will you return it That's haw my love goes. When you woke up today Peter Iverson, Phillippe, Dean, Rico Conning
Igivein : o
There'll be days I'lsay it again Sitting target (#) & (©) Mute Records Limited @ 429 Harrow Rood,
When Fll stray Igivein Sitting praying Landon W10 4RE

c,.n,::""'ff,i”"‘llnﬂ'i.ff 2::::‘"‘““ Depeche Mode Information Service P O. Box 962
i Nething London NW1 6EZ
Because | like to practise what | preach
Tl el o Abwars

Fll hove it all my way
I'malways willing to learn

When you've got samething to teach
And Il make it oll worthwhile

1'll make your heart smile

Pain will you return it
V'l say it again - poin
Pain will you return it

I won't say it agoin

[

Knaws the prospects
Learnt to expect
Nothing

- Nothing

“Spreading the News around the World"

Figure 4. Inside of the booklet 5-6. Source: Author’s collection.
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In order to show that this booklet is ending something differs on these pages No. 5 and 6. While the
writings are grouped and aligned like the others and under these there is a black thin line, there is only one logo
in the bottom right corner of the left page balancing the crowd of the right page. Only typographic elements are
organized as verses when they are lyrics; and additional information in a harmonious way with others.

—

[EY

PEVIN LIT MEEKWN AGARN - THE THINGS WU S STRANGELENE SACRED
e NN THE WHALL | IANT YOU MW 70 1LVE AMD TOMOLD NOTMING: Prure
AGEIT OB ANGE NEVER LET ME DOWN AGAIN Agios M
VUL A AMIY TO PRI pomin Toes FLEASURE. ATTTLS TR AV bt s

Figure 5. Back of the booklet and the CD. Source: Author’s collection.

The back of the booklet has two functions: it is the back of the booklet and the first part with the CD faced
when opened to get the CD out. The back of the booklet design should be united with both the surface of the
CD which is a circle and the whole idea of the booklet itself. The back of the booklet is designed very similar to
the front. The photograph is different. The pole with three megaphones is standing on rough rocks seen from far
like departing. The names of the songs are written under the photograph. On the surface of the bare shining CD,
three red giant megaphone shapes are placed looking into three different directions,with the addition of the red

squared label a plus sign formed.
= [
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Figure 6. Back. Source: Author’s collection.



490 COVERING MUSIC FOR THE MASSES BY DEPECHE MODE

The back of the cover designed is similar to the back of the booklet with additional information. This time
the same photograph is placed on the upper golden section horizontally. The names of the songs are typed as
four lines under the photograph aligned centered vertically. Some labels, signs, logotypes, and a barcode are
placed up, down, and on the corner. The sizes of these are small and thin. Despite red and white megaphone

sign, the others are black.

Conclusion

This unique design attitude is the sign showing the unity principle: unique but similar.
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